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THE SYBARITE
 
From subtle floral arrangements to slick packaging and service, NickVinson on effortless online luxury shopping 

Aeool, 
eannypiek 
ofdesign 
online 

Nick Vinson, curator 
of Wallpaper" Store, 
on how he envisaged 
a high-end digital 
boutique rich . .
In expenence 

F
or me it's impossible 
to imagine modern life 
without e-commerce, 
yet finding a well-curated 
selection of high-end 
design online for yourse lf 

or as a gift has been a challenge until 
recently. Top luxury brands - the likes 
of Louis Vuitton, Saint Laurent, Prada 
and Gucci - although initially 
highly hesitant, have fully embraced 
e-commerce through their own 
channels and via multi-brand sites. 

Globally, fashion and accessories 
sold online account for arou nd 9 per 
cent of all sales, and for luxury goods 
it's about 5 per cent, with double- digit 
yearly growth. Look at design, though, 
and it's a mere 1per cent - and it's not 
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Clockwise, from top left : Venini 
bott les, from £923;Sambonet 
centrepiece, £1,072; Minimalux 
U candleholder, £195; Michael 
Verheyden vase, £1,365; Cire 
Trudon candle, £52;CarlAubock 
bookend (1 of2), £380; Nousaku 
rabbit, £71; traysdesigned by 
Gamfratesi, from £131; Leff 
Amsterdam clock, £129. Inset: 
Philipp Mainzertable,£1,043 

directional brands and designers, and 
best craftsmanship. It took more than 
a year to get the mix of brands and 
products right, along with the look and 
feel of the site.As the luxury houses 
know, it's possib le to create a site that 
offers a gen uine luxury exper ience . 
You nee d great art direc tion, top 
photography, clean layouts, plus an 
authoritative text that resonates with 
an intelligent and selective consumer. 

All these , plus an effor tless user 
experience, good customer service, 
three- to five-day worldwide delivery 
and unique packaging (way more of 
a pleasure to receive than a cardboard 
box from Amazon) can make the online 
experience surpass expectations. 

'Whyspend hours sifting 
through endless choices when 
an expert can do it for you?' 

An exceptional product selecti on is, 
of course, essential and that is where 
the editing comes in. Rather than offer 
too much, for me it's all about the edit. 
Why spend hours sifting th rough 
endle ss choices of seemingly similar 
white porcelain dinner services whe n 
an expert, who has a highly-honed 
ability to curate the best from the best, 
can do all tha t work for you? 

The mix of brands and makers 
is important too, from old-school 
European crystal, silver and porcelain 
manufactories to contemporary 
designer makers, we selected tabletop 
and entertaining, lighting, textiles, 
home fragrance, desk accessories, 
stationery and travel items . 

Today, scarcity is an essential 
component in luxury: the impossible

to-find becomes the highly-prized, 
~_. Iiio,.. so we have hand-cast objets in """.~·· 

brass by Carl Aubock (Vienna), 
cera mics from Sargadelos 

(Galicia), masterpieces from 
San Lorenzo silversmiths (Milan), 
and luxury stationery from 
Hieronymus (Zurich). 

Once I started shopping online,
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In the design arena - by which I brand names, but often these compete For many, browsing high-end fashion 

mean home ware such as porcelain, on price, emailing out special offers sites such as matchesfashion.com, 
ceramic, silver, crystal and glass rather on a daily basis, which hardly offers net-a-porter.com or mrporter.com 

a premium experience. Discounting like than furniture - there is a smattering is a regular pastime, yet until now 
of niche sites with very speci fic this is much less attractive to heritage there has been no real equivalent in the 
and often limited offers, includi ng or high-end brands super selective world of interiors. Diehard design fans 
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ANN IVERSARY
 

F.A.LANGE
 

Our tourbillon ensures highest rate accuracy.
 
Now you can also set it with absolute precision.
 

p..~GE &: so}:..v '4.~.lV-
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The stop-seconds device for the tourbill on presented zero posit ion when the watch is stopped, allowing the 
by Lang e in 2 0 0 8 mad e it possible to precisely halt and watch to be exactly set and restarted to the second. The 
set such a watc h . Now, th e 1815 TOURBI LLON takes this precise interaction of the mechanisms is rounded out 
development a step further : than ks to th e integration of with a balance sp ring crafted by Lange. It is individually 
th e ZERO-RESET func tion, the secon ds hand jumps to the customised to each calibre. www.alange-soehne.com 

George Pragnell5 and 6. Wood Street, Stratford-upon-Avon, Tel. 1789267072 · Harrods 87-135 Brompton Road,
 
Knightsbridge. London, Tel. 2 07 73 01234· Watches of Switzerland 155, Regent Street, London, Tel. 0207 5349810
 

Wempe 43-44, New Bond Street, London,Tel. 2074932299
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Gamfratesi • Nousaku 

It was this gap in the market for 
to be larger pieces such as furnittire. 

and Leff Amsterdam 
design online that led to the launch of feature on the site 
Wallpaper" magazine's new website 
store.wallpaper.com,.selling and 
showcasing the most refined and 

The scent
 
PerfumerH
 

For the ultim ate in olfactory experience h ead to 
Perfumer H in London's Marylebone to commission 
British perfumer Lyn Harr is to create a bespoke 

scent. Alternati vely, select a unique Laboratory Edition, 
which can be bought by the bott le and made up for you 
on the spot, or the formula can be purchased in its entirety 
and registered in your name and owned solely by you. 
All the scents are compleme nted by the hand-blown 
glass bottles, personalised with the initials of the rece iver. 

Bespokefragrance, PDA;Laboratory Edi tion single bottle 
from .£175, or collect ion .£1,500, at Perfumer H, 106a 
Crawford Street, London W1; 020 72587859;perfumerh.com 

LITTLE BLACK BOOK 
EXPERT AUDIO 

Like valve amplifiers 30 years ago,
 
turntables are no longer an
 

Vinyl's 
comeback obscure hi-fi cult: the vinyl LP, 
hasspurred like the valve, is back. Those 

enamoured of digital- downloads, newfound streaming, et al - may rave abou t 
joy in the convenience, especially no discs 

to carry, but the analogue sound turntable, of an LP is the choice of the 
ByKen connoisseur and the true music lover.
 

Following the revival of the LP is the
 Kessler 
return of the turntables necessary
 
to play them. There is a wealt h
 
of wonderful decks out there.
 
Here's what to look for:
 

Fine record decks don't have 
to cost the earth - Pro-Ject's 
Elemental, for instance, 
starts from the low hundreds, 
while makers such as Rega and 
Thorens that stayed faithful to the 

LP offer some very decent decks 
upwards from £500, as do 
Denon and Pioneer. 

For the audiophile with 
deeper pockets, £5,000 to 
£25,000 is a portal to the 
more high-end world of 

EAT., VPI and Linn. 
For big ticket, think ClearAudio 

Black magic: 
the stylish SME 
Mode l 30{12, below 
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SO much more chic than having 
to take it yourself. Having 
a curated selection of great 
products, all in the one place, 

open all the time, with no queuing 
required? That just makes sense. 

The delivery 
Flowerbx 

I n place of fussy arrangements, FlowerBx promises 
high-quality, single-varietal bunches of cut flowers 
such as dahlia, hydrangea, hyacinth, snapdragon 

and ane mone, sent direct from the flower markets 
of Holland and delivered to the front door, all wrapped 
in brown paper and tied with a gorgeous chocolate
brown grosgrain ribbon. For a unique gift, you can even 
treat someone to a regular delivery with Flowerbx 's 
bespoke online subscription service. Weekly,bi-monthly, 
or mon thly, you choose the frequency and the var iety, 
which includes many seasonal suggestions. 

PDA; 020 3696 6969;jlowerbx.com 
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